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The Century Foundation is a 100-year-old public policy research 

institute focused on ensuring more progressive outcomes for the 

century ahead.

 

Our approach is straightforward: we provide evidence-based  

research and policy analysis to inform citizens, guide policymakers, 

spread equality and reshape what government does for the better.

 

Our mission, in the century ahead, is to promote reason, rigor and 

decency in a time when discord and misinformation threatens our 

liberal order. Over the next hundred years we will continue to use 

our insight and experience to provide creative solutions and bold 

initiatives that move the progressive movement forward.

 

Our future is as ambitious as our past. That’s why we’re commit-

ted to doing everything we can today to ensure more progressive 

outcomes tomorrow.

A Century 
Ahead

Introduction
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Logo
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Logo
This is the primary logo of The Century Foundation Centennial Campaign. 
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Logo Use
Below are examples of approved logo use.
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Logo Misuse
Below are examples of unapproved logo use. Please refrain from manipulating the logo in these manners.

Do not stretch, squeeze or distort any part of the logo. 
Always scale uniformly. 

Do not place the logo over a congested or low contrast 
part of an image.

Do not add any effects to the logo.

Do not use any unspecified colors in the logo.

Do not change the typeface within the wordmark.

Do not use the color logo on a black background.

A C

ENTURY AHEAD

TCF.ORG
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Logo Lockup
This is the secondary logo of The Century Foundation Centennial Campaign. Use this logo lockup when vertical space is limited. 
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Color
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Color Palette
These are the brand colors to be associated with The  
Century Foundation. Scale indicates frequency of use.

C10 M7 Y7 K0  
R226 G227 B228
# E2E1E1

PANTONE 422

C67 M48 Y40 K11
R95 G113 B126
# 5F717E

PANTONE 7547 
60%

C35 M4 Y0 K94  
R23 G37 B45
# 162934

PANTONE 7547

C4 M84 Y81 K0
R231 G80 B62
# E7503E

PANTONE 7625

C31 M24 Y25 K0
R179 G181 B179
# B2B3B2

PANTONE 421
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Typography
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Typography 
Verlag and Miller Display are the main and secondary font, respectively, for TCF’s Centennial Campaign. 

Aa Aa
THE QUICK BROWN FOX JUMPS OVER THE LAZY
The quick brown fox jumps over the lazy
1234567890

Verlag Miller Display 

THE QUICK BROWN FOX JUMPS OVER THE LAZY

The quick brown fox jumps over the lazy

1234567890
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Typography 
Verlag and Miller Display are the main and secondary font, respectively, for TCF’s Centennial Campaign. 

Verlag Miller Display

Aa 
Light

ABCDEFGHIJKL 
MNOPQRSTUV WXYZ

1234567890

Aa
Light 

ABCDEFGHIJKL 
MNOPQRSTUV WXYZ

1234567890

Aa
Light Italic

ABCDEFGHIJKL 
MNOPQRSTUV WXYZ

1234567890

Aa
Roman

ABCDEFGHIJKL 
MNOPQRSTUV WXYZ

1234567890

Aa
Bold

ABCDEFGHIJKL 
MNOPQRSTUV WXYZ

1234567890

Aa
Semibold

ABCDEFGHIJKL 
MNOPQRSTUV WXYZ

1234567890

Aa
Black

ABCDEFGHIJKL 
MNOPQRSTUV WXYZ

1234567890

Aa
Bold

ABCDEFGHIJKL 
MNOPQRSTUV WXYZ

1234567890
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Graphic
Elements
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Graphic Elements
Elements such as the halftone texture on photos, geometric circles, color overlay should be incorporated in 
the designs associated with TCF’s Centennial Campaign. Please see the following page to review how these 
elements are applied to social graphics.  

Halftone Texture
Recommended opacity is 10%.

Use geometric shapes taken from the Centennial 
Campaign logo to design dynamic layouts that 
include patterns and textures. 

Apply halftone textures to portraits, photos and/
or color backgrounds to add depth in the designs. 
Avoid oversaturating images with this texture.    

Overlap shapes and other objects to create 
engaging compositions that are visually appealing 
and dynamic. 

OverlapShapes
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Social Media Graphics
Social media templates were designed using elements from the logo. Please refer to the previous page for approved use 
of graphic elements on graphics.  

A halftone texture at 10% opacity is 
applied to this portrait.  

Overlapping shapes and images bring 
add depth and dynamism. 

Shapes derived from the logo create 
texture and visual appeal. 
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Language
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Brand Narrative

The Century Foundation is turning 100 this year. 

For us, turning 100 means a lot of things.

It means we’re one of the nation’s oldest public policy research institutes.

It means we have a century of experience developing progressive solu-
tions that foster opportunity, reduce inequality and protect citizens’ rights 
at home and abroad.

And it means we’ve spent the last 100 years researching policy needs, 
translating vision into action, and quietly influencing waves of positive 
change.

It means that in the century ahead, our work is more important than ever.  
At this very moment, America stands at a pivotal crossroads and our 
nation needs strong, independent voices like ours to speak up for reason 
and decency. It needs its most influential minds to inspire action in the 
name of progress, and it demands we focus on the details today so that 
our collective future is as bright as our ambitions.

The Brand Narrative speaks to who we are, where 
we’ve been and where we’re going. The language 
can be used in its entirety, or we can edit and use 
individual pieces for a range of narrative needs.

Which is why, in the century ahead, it means we’ll continue emphasizing 
well-researched policy recommendations over brash, knee-jerk political 
reactions.

We’ll continue protecting workers and consumers, defending their right to 
organize, and strengthening the social safety net. 

Investing in policy analysis that encourages international security and 
ensures a liberal international order. 

Helping low-income students succeed in college and promoting the 
importance of racial and socioeconomic integration in education.

Working with advocacy partners and pioneering bold, creative initiatives 
like our Next100 pop-up think tank.

And we’re just getting started. Our vision for the century ahead means 
we’ll need to be more ambitious than ever. To succeed over the next 100 
years, we must be more bold, creative and committed in our approach, 
and we promise that we’ll not only rise to the occasion but lead the pro-
gressive movement forward. 

That’s why we pledge that in the century ahead, we’ll continue using our 
evidence-based research and policy analysis to inform citizens, guide 
policymakers, spread equality and reshape what government does for the 
better. We’re confident we have the insight, drive and experience to make 
it happen.

In short, we’ll keep doing everything we can today so that  America can 
make progress tomorrow, and for at least 100 years after that.
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Elevator Pitch

The Century Foundation is turning 100 this year, yet our most 
important work is still ahead of us. More than ever, America needs 
a strong, independent public policy research institute like ours 
to provide informed, balanced and progressive policy initiatives. 
In the century ahead, we’ll continue using our signature policy 
analysis, evidence-based research and rigorous attention to detail 
to promote truth, inform citizens, guide policymakers, spread 
equality and reshape what government does for the better.  
The Century Foundation is doing everything we can today to 
ensure more progressive outcomes tomorrow.
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